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Abstract. This paper delves into the field of behavioral economics to understand consumer decision-
making processes. By exploring psychological factors that influence economic decisions, the study
provides insights into consumer behavior. The research highlights the implications of these findings
for marketing strategies and policy-making. The study underscores the need for businesses and
policymakers to consider behavioral insights in their decision-making frameworks.
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Introduction

Behavioral economics bridges the gap between economics and psychology, offering a
deeper understanding of consumer decision-making. This paper investigates the
psychological factors that influence economic choices, providing a comprehensive analysis
of consumer behavior patterns. Our research offers valuable insights into how these factors
impact marketing strategies and policy-making decisions. We emphasize the importance of
incorporating behavioral insights to enhance the effectiveness of economic policies and
business strategies.

This is a preliminary version. To read the full version of the article, please purchase a
subscription.
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