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Abstract. This article explores the intersection of environmental economics and sustainable 

development. By evaluating policies and practices, the study highlights the challenges and 

opportunities in achieving sustainable economic growth. The research emphasizes the importance of 

integrating environmental considerations into economic planning to balance growth with ecological 

preservation. The findings offer valuable insights for policymakers aiming to implement sustainable 

strategies. 
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Introduction 

Environmental economics plays a pivotal role in addressing the challenges of sustainable 

development. This paper examines how economic policies can be aligned with 

environmental goals to promote sustainable growth. Through an analysis of various policies 

and practices, we identify the key factors that contribute to balancing economic expansion 

with environmental preservation. Our study provides a framework for policymakers to 

integrate ecological considerations into their economic decision-making processes. 

This is a preliminary version. To read the full version of the article, please purchase a 

subscription. 
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