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Abstract. This study evaluates the economic impact of e-commerce on traditional retail businesses. 

We analyze the shift in consumer behavior towards online shopping and its implications for brick-

and-mortar stores. The paper discusses strategies that traditional retailers can adopt to remain 

competitive in the digital age. Our findings suggest that while e-commerce presents challenges for 

traditional retail, it also offers opportunities for innovation and growth. 
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Introduction 

The rise of e-commerce has transformed the retail landscape, presenting both challenges and 

opportunities for traditional brick-and-mortar stores. This article examines the economic 

impact of this shift, analyzing changes in consumer behavior and the implications for 

traditional retail businesses. We explore strategies that retailers can adopt to stay 

competitive in the digital age, such as integrating online and offline channels and leveraging 

technology to enhance customer experience. The paper highlights successful examples of 

traditional retailers that have adapted to the e-commerce trend, demonstrating the potential 

for innovation and growth. Our findings suggest that while e-commerce poses challenges, it 

also offers significant opportunities for traditional retail to evolve and thrive. 

This is a preliminary version. To read the full version of the article, please purchase a 

subscription. 
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