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Abstract. This article explores the transformative impact of the digital economy on traditional 

markets. By analyzing various digital innovations, the study assesses how these changes influence 

market dynamics and competition. The findings suggest that the digital economy significantly alters 

market structures, necessitating adaptive strategies for businesses to thrive in an increasingly digital 

world. 
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Introduction 

The digital economy has revolutionized traditional markets, introducing new dynamics and 

competition paradigms. This paper investigates the impact of digital innovations on market 

structures, focusing on how businesses must adapt to these changes to remain competitive. 

By examining case studies and market analyses, the research underscores the transformative 

potential of digital technologies. The findings highlight the need for businesses to develop 

adaptive strategies that leverage digital advancements to sustain growth and competitiveness 

in the evolving market landscape. 

This is a preliminary version. To read the full version of the article, please purchase a 

subscription. 
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