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Abstract. This article examines the growing influence of big data in public policy making. It 

highlights how data-driven decision-making can enhance policy effectiveness and provide more 

accurate insights into societal needs. The study also addresses challenges such as data quality, 

privacy concerns, and ethical considerations. By analyzing real-world applications, the article 

demonstrates the potential of big data to transform public policy processes. 

Keywords: Big Data, Public Policy, Data-Driven Decision Making, Privacy, Ethics 

Introduction 

The advent of big data has significantly influenced public policy making, offering new 

avenues for data-driven decision-making that enhance policy effectiveness. This article 

explores how big data provides more accurate insights into societal needs, thereby 

improving policy outcomes. However, it also addresses challenges related to data quality, 

privacy, and ethics that must be considered. Through real-world applications, the article 

illustrates the transformative potential of big data in public policy processes. 

This is a preliminary version. To read the full version of the article, please purchase a 

subscription. 

 

References 

 

1. Najafova, K. Jamila Hasanova. РОЗВИТКУ. 

2. Toni, D., Vangel, D., & Ljuben, K. (2021). (De) Localization of Arbitration-Online v. Offline 

Arbitration-E-Arbitration in Time of Covid 19. Iustinianus Primus L. Rev., 12, 1. 

3. Kocev, L. (2023, December). Challenges in the Process of Recognition and Enforcement of 

Foreign Arbitral Awards in the Republic of North Macedonia. In International Conference on 

Policies for Promoting Arbitration and Mediation in North Macedonia (pp. 67-85). Cham: 

Springer Nature Switzerland. 



4. Ljuben, K. (2021). COPYRIGHT PROTECTION VS FREEMOVEMENT OF GOODS 

WITHIN THE INTERNAL MARKET OF THE EU. Экономика. Право. Инновации, (4), 55-

63. 

5. Велчев, А. (2018). Управление на комуникациите при публичните политики:(изграждане и 

поддържане на обществена съпричастност). Izdatelstvo Ivraĭ. 

6. Velchev, A. (2014). КОМУНИКАЦИИТЕ КАТО ИНСТРУМЕНТ ЗА ОСИГУРЯВАНЕ НА 

ОБЩЕСТВЕНА СЪПРИЧАСТНОСТ (PUBLIC ENGAGEMENT) В ПРОЦЕСА НА 

ПОЛИТИКИТЕ. ПУБЛИЧНИ ПОЛИТИКИ. bg, 5(1), 43-55. 

7. Marinov, A. (2014). КОНЦЕПТУАЛНИ РАМКИ НА ПОЛИТИЧЕСКАТА НАМЕСА В 

АДМИНИСТРАЦИЯТА. ПУБЛИЧНИ ПОЛИТИКИ. bg, 5(1), 4-17. 

8. Дідик, О. (2024). Роль чуток і пліток у формуванні та трансформації особистих брендів у 

політичному ландшафті Ірану. Науково-теоретичний альманах Грані, 27(2), 116-123. 

9. Муса, Э. С. Д. М., Хусейн, А. Э. М. Л. А., Мамажусупова, Т. Л., Досалиева, К. Э., & 

Салих, Л. У. (2024). ПРАВО ЧЕЛОВЕКА НА ЖИЗНЬ В ИСЛАМЕ И ВО ВСЕОБЩЕЙ 

ДЕКЛАРАЦИИ ПРАВ ЧЕЛОВЕКА. Endless light in science, 22(сентябрь), 7-13. 


