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Abstract. This article provides a comprehensive review of the metrics and methodologies used to 

evaluate public policy performance. It offers insights into the effectiveness of different evaluation 

techniques and discusses their application in various policy areas. The paper aims to guide 

policymakers in selecting appropriate evaluation tools to enhance policy outcomes. 
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Introduction 

Evaluating public policy performance is essential for ensuring accountability, transparency, 

and effectiveness in public management. This article reviews the various metrics and 

methodologies employed to assess policy performance across different domains. It discusses 

the strengths and limitations of quantitative and qualitative evaluation techniques, providing 

insights into their practical applications and implications. By examining case studies and 

empirical research, the paper highlights best practices and offers recommendations for 

policymakers aiming to improve policy evaluation processes. The discussion underscores 

the importance of selecting appropriate evaluation tools to enhance policy outcomes and 

drive informed decision-making. 

This is a preliminary version. To read the full version of the article, please purchase a 

subscription. 
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