
Innovative Approaches to Urban Governance in Public Management 

Ashley King 

PhD 

Delft University of Technology 

Stevinweg 1, 2628 CN Delft, Netherlands 

 

Jordan Allen 

Dr. 

University of Barcelona 

Gran Via de les Corts Catalanes, 585, 08007 Barcelona, Spain 

 

Dana Williams 

Prof. 

University of Tokyo 

7 Chome-3-1 Hongo, Bunkyo City, Tokyo 113-8654, Japan 

 

Abstract. This article delves into innovative strategies for urban governance within the public 

management framework. It discusses how smart city technologies and participatory governance can 

transform urban areas into more sustainable and livable environments. The paper presents case 

studies from cities that have successfully implemented these innovations. 
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Introduction 

Urban governance is a crucial aspect of public management, especially in an era marked by 

rapid urbanization and technological advancement. This article explores innovative 

approaches to managing urban areas through the lens of public management. It focuses on 

the integration of smart city technologies and participatory governance models to create 

sustainable, efficient, and livable urban environments. By showcasing successful case 

studies from around the world, the article highlights the transformative potential of these 

innovations. It also discusses the challenges and considerations needed to implement these 

strategies effectively. 

This is a preliminary version. To read the full version of the article, please purchase a 

subscription. 
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