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Abstract. This article explores how public policies can be effectively leveraged to adapt to climate 

change. It examines case studies from various countries to understand the role of government 

interventions in facilitating environmental sustainability. By analyzing policy frameworks and their 

implementations, the paper aims to identify best practices and common pitfalls. The findings suggest 

that a collaborative approach between governments and local communities is essential for successful 

adaptation. This study contributes to the field of public management by highlighting the importance 

of integrating climate policies into national agendas. 
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Introduction 

Climate change poses significant challenges to societies worldwide, necessitating effective 

public management strategies to mitigate its impacts. This paper delves into the intersection 

of public policy and climate change adaptation, emphasizing the critical role governments 

play in steering national efforts. Through an analysis of international case studies, we 

investigate how different policy frameworks contribute to environmental sustainability. The 

study identifies key factors such as stakeholder engagement, resource allocation, and 

regulatory measures that influence policy success. Our research underscores the need for 

adaptive governance structures that can respond to evolving climatic conditions and foster 

resilience. By providing insights into successful policy implementations, this paper serves as 

a valuable resource for policymakers and scholars alike. 

This is a preliminary version. To read the full version of the article, please purchase a 

subscription. 
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