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Abstract. This article examines the role of social media in influencing language change, with a
focus on emerging linguistic trends and new forms of communication. By analyzing social media
platforms, the study identifies linguistic innovations and shifts in language norms. The research
highlights the dynamic interplay between digital communication and traditional language forms,
offering insights into the future of linguistic evolution.
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Introduction

Social media has become a powerful catalyst for language change, introducing new
linguistic trends and altering traditional communication norms. This study investigates the
impact of social media on language evolution, focusing on how digital platforms facilitate
linguistic innovations. By examining various social media channels, the research identifies
key shifts in language use and their implications for future linguistic trends.
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