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Abstract. This research article explores the impact of big data analytics on strategic decision-making 

processes within organizations. By integrating large-scale data analysis with management science, 

the study provides insights into how companies can leverage data-driven strategies to enhance 

competitiveness and drive innovation. 
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Introduction 

Big data has revolutionized the way organizations approach strategic decision-making, 

offering unprecedented insights into market trends and consumer behavior. This article 

examines the integration of big data analytics with management science, highlighting how 

data-driven strategies can enhance competitiveness and innovation. By exploring various 

case studies, the research demonstrates the transformative potential of big data in shaping 

strategic decisions. 

This is a preliminary version. To read the full version of the article, please purchase a 

subscription. 
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