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Abstract. This paper examines how social media platforms affect the self-perception of adolescents. 

By reviewing various psychological studies, it investigates the relationship between online 

engagement and self-esteem levels among teenagers. The research identifies both positive and 

negative impacts, highlighting the nuanced role of social media in shaping adolescent identity and 

self-worth. 
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Introduction 

The widespread use of social media among adolescents has sparked considerable debate 

about its effects on self-perception and mental health. This study aims to dissect these 

effects by analyzing data from a variety of psychological studies focused on teenagers. The 

paper explores how different types of online interactions can influence self-esteem, noting 

that while some engagements may bolster confidence, others can lead to negative self-

assessment. The research underscores the importance of understanding these dynamics, as 

they play a critical role in adolescent development. Moreover, the study discusses potential 

interventions and strategies to mitigate adverse effects, advocating for a balanced approach 

to social media use. 

This is a preliminary version. To read the full version of the article, please purchase a 

subscription. 
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