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Abstract. This study explores variations in early childhood attachment across different cultures, 

emphasizing the importance of cultural context in developmental psychology. By comparing 

attachment styles in diverse populations, the research identifies commonalities and differences that 

influence children's socio-emotional outcomes. This article highlights significant cultural factors and 

provides insights for practitioners working in multicultural environments. The findings underscore 

the necessity for culturally sensitive approaches in fostering secure attachments worldwide. 
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Introduction: Understanding early childhood attachment is crucial in the field of developmental 

psychology, particularly given its implications for long-term socio-emotional development. 

However, attachment is not a one-size-fits-all model; cultural variables play a significant role. This 

article examines diverse cultural perspectives on attachment, investigating how different societies 

influence attachment styles. By analyzing case studies from various countries, we aim to uncover the 

universal and unique elements that shape attachment. The insights gained are intended to inform 

culturally competent practices among psychologists and educators, promoting secure attachments in 

a global context. \n 
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