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Abstract. This research examines the role of parenting styles in shaping children's emotional 

development. By analyzing different parenting approaches such as authoritative, authoritarian, and 

permissive styles, this study assesses their impact on children's emotional regulation and social 

competence. Our findings indicate that authoritative parenting is most effective in fostering 

emotional resilience and adaptive social behaviors in children, highlighting the critical role of 

positive parental engagement. 
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Introduction: The development of emotional regulation and social competence is a fundamental 

aspect of a child's early growth. Parents play a pivotal role in this process, with their parenting styles 

significantly influencing their child's emotional and social outcomes. Understanding the impacts of 

different parenting approaches is crucial for developmental psychology, as it provides insights into 

strategies that promote healthy emotional development. This study aims to explore how various 

parenting styles affect children's emotional development, with a focus on emotional resilience and 

adaptability. By identifying effective parenting strategies, we aim to contribute to improved child-

rearing practices that support children's overall well-being. 
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