Impact of Parenting Styles on Child Emotional Intelligence
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Abstract. This research explores the relationship between different parenting styles and the
development of emotional intelligence in children. By examining authoritative, authoritarian, and
permissive parenting approaches, we assess their influence on children's ability to understand and
manage emotions. Results suggest that authoritative parenting, characterized by warmth and
structure, is most effective in fostering high emotional intelligence. This study highlights the
importance of parenting strategies that support emotional growth, offering guidance for parents and
educators in nurturing emotionally intelligent children.
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Introduction

Emotional intelligence is a crucial aspect of a child's social and emotional development,
influencing their ability to navigate interpersonal relationships and manage personal
emotions. Parenting styles play a significant role in shaping a child's emotional intelligence,
as parents provide the primary context for emotional learning. This study examines the
impact of different parenting styles—authoritative, authoritarian, and permissive—on the
development of emotional intelligence in children. Through a comprehensive analysis of
parental approaches and their outcomes, we aim to identify effective strategies for nurturing
emotional intelligence. Our findings offer valuable insights for parents and educators
seeking to support the emotional development of children.
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